The City of Sarasota’s public art program
strengthens our city’s sense of place, celebrates
our community’s character, and fosters
collaboration.

This includes supporting Sarasota’s working artists,
nonprofit organizations, and for-profit art industries.
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Intent of this Presentation

e Describe the progression of the
public art genre

e Frame the public art program
within the larger cultural narrative
in Sarasota

* Present Public Art Plan highlights
and primary elements

e Obtain approval of the Plan’s
‘/-year strategy



Public Art Facts

Created for the general public through
a public process.

It is a specific art genre with its own
professional and critical discourse.

Public art seeks to embody universal
concepts rather than commercial,
partisan, or personal interests.

e 340+ Public Art Programs in US
oldest - Philadelphia (1959)

e 66 Programsin FL
Oldest — Miami (1976)

e Over 4,000 works of artin FL

Courtesy of Americans for the Arts, Florida Association of Public Art Professionals
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Sarasota Knows How to Put the
Arts First

e Established within the Downtown CRA in
1986, creation of Public Art Committee
soon followed.

e Public art collection now amasses nearly
100 works.

e Recently, the Commission voted to
expand the Public Art Program to include
entire city of Sarasota.

e The Public Art Committee and City

Leadership supported the master
planning initiative.



Article VII -DIVISION 7. - PUBLIC ART
Sec. VIl - 701. - Public Art Required

(Teathetic

It is the intent and purpose of this division to c . x
further the commitment of the city to the G)WVWWLL
aesthetic enrichment of the community ngﬁcm
through the private and public acquisition of

works of art so that citizens and visitors to the .

city will be afforded an opportunity to enjoy Jﬁ”%aﬁgm
and appreciate works of art.

The requirements of this division shall be
construed to promote the aesthetic values of
the entire community, to encourage the
preservation and protection of public art.
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Public Art Requirements

 Any development or renovation with
a construction value of over $1M
Mmust contribute V2 of 1% of cost of
construction into the Public Art
Fund.

* Includes commercial, mixed-use
and multi-family.

* Developer options include:
o Pay cash into the Fund
o Install on developer property
o Install on other public land
o Combining funds is permitted



Intangible Goals and Vision

Cultural Planning

Tangible / Intangible Signals
Creative Economy

Tangible / Intangible Outcomes

Public Art

Sense of Community

Art and Cultural Amenities
Placemaking / Placekeeping
Cultural Heritage

Economic Vitality

Recognizing and Indexing
Identifying Cultural Events
Creative Class / Businesses
Retaining Talent

Cultural Relevance

Museums

Performing Arts

Art Studies

Historic Places and Things
Architecture

Circus Culture

Public Art Exhibitions
Educational Events

Artist Studios and Galleries
Art as Business

Economic Development /
Creative Economy - Workers

Festivals
Sculpture « Measurable Outcomes
Murals e Connectivity
Collaborations e Community Pride
Asphalt Art e Cultural Heritage

Temporary Art

A Sense of Place




Creative Capital



How Can the Public Art Program Support the Cultural Economy?



Public Art Plan

This plan provides a framework supporting the
city's future cultural and economic growth while

offering public art programming free of charge
to Sarasota’s residents and visitors.



P.Iann.lng Public engagement,
Timeline community

meetings, analysis,
writing

Draft plan was
revealed in

2021 Decemlber of 2022.
]

Project outline and

presentation of ideas 2022
to internal

stakeholders.

2023

Design and
production, more
outreach, meetings,
and engagement

First Public Art
Work Plan and
Matrix Items.
Workshop is
recommended.

2024






e Promote the enjoyment of
Sarasota’s natural beauty
and resources

e Encourage healthy civic
discourse through engagement
and a shared vision

o Utilize public art for connectivity
and connectedness across
ethnic and cultural boundaries

e Recognize the value of public
art as it applies to urban and
economic development

» [Fosterintersectoral
collaboration towards a
common goal to support the
arts in Sarasota






1. Position Sarasota as a Leading City for
Public Art Experiences

2. Build on Sarasota’s Strong
Partnerships to Serve the Community
Through the Arts

3. Provide Opportunities for Public Art
Engagement, Education, and
Collaboration through the Creation of
Supportive Learning Environments

4. Establish a Deeper Connection with
the Development Community to
Further the Program’s Vision for
Sarasota

5. Emphasize Sarasota’s Cultural and
Ethnic Identity to Enhance Community
Pride and Civic Engagement



6. Promote Public Art as a Vehicle for Public
Health and Enhanced Community-Building

7. Identify Sustainable Funding Sources and
Systems for Supporting and Maintaining the
Public art program

8. Integrate Public Art into Urban Design
Projects to Promote Cultural Tourism,
Creative Placemaking, and an Enhanced
Quality of Life

9. Provide Sufficient Programmatic
Infrastructure to Advance and Maintain the
Public Art Collection

10. Implement Public Art Policy which
Informs, Includes, and Streamlines Public Art
Projects for a More Efficient and Impactful
Program



Measurable Outcomes

Public Art and Project Planning
Program Development
Education and Outreach
Cultural Amenities

Maintaining the Collection
Public Art in Private Development
Funding Strategy

Public Art Advocacy Through
Accessibility

Communications Plan

Implementation



-




Appendix 5: City Comparisons

















https://sarasotafl.gov/publicart




Activity Centers:
Existing or potential destinations for
commerce, connectivity and tourism.

« St. Armands Circle

« Downtown Business District

e Rosemary District

e The Future Bay Park Canal District
 Southside Village

 Bayfront Park Bars and Restaurants
« Westfield Siesta Key/S. Tamiami Tr.
« North Tamiami Trail / Ringling Art

Museum
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Contacts:

Planning Board
Neighborhood Associations
Downtown Improvement District

Business Improvement District (St.
Armands)

Parks Recreation Environmental Protection
Board

Public Art Committee Workshop

City Commission

Public Art Program
Public Art Plan Outreach

1:1 Discussions

City Commissioners

o Commissioner Erik Arroyo
Commissioner Kyle Battie
Commissioner Liz Alpert
Commissioner Jen Ahearn-Koch
Commissioner Debbie Trice

O o oo

Group Discussions and Presentations

Media/Press
o News and Observer
National Public Radio
Sarasota Magazine
Talk Radio WSLR
Suncoast View
Tampa WFLA
SNN
American Planning Association Arts and
Planning Division
Architecture Sarasota
Argus Group
Art Center Sarasota
Art in Public Spaces
Art Ovation Hotel
Arts Advocates
Burns Court Neighborhood Association
CCNA Meeting
Circus Arts Conservatory
Circus Museum Staff
Circus Ring of Fame Foundation
City of Bradenton Public Art
City of St. Petersburg Cultural Affairs
City of Sarasota Parks, Recreation and
Environmental Protection Board (PREP)
City of Tampa Public Art
Creative Liberties
Developers (10)

O o0o0oo0oo0oo

City Manager Marlon Brown
Planning Staff

Transportation Planning Team
City Engineer / Public Works
Development Services Team
Parks and Recreation Staff
PREP Board Chair

Public Art Committee Members
Public Art Artists (35)

Private Citizens (85)

Downtown Sarasota Businesses (20)
DreamlLarge

DSCA Meeting

Florida Association of Public Art
Professionals Info Session

e Florida Studio Theatre Staff
e Friends of the Legacy Trail

Gillespie Park Neighborhood Citizens and
Leaders

Gulf Coast Community Foundation
Halo Arts

Have a Heart Homes, Inc.

Indian Beach /Sapphire Shores
Neighborhood Meeting

Key West Arts Council

Limelight District Leaders

Mural Arts Philadelphia

National Podcast

New College Students

OLLI (Osher Lifelong Learning Institute)
Origami Air Studio

Overtown Mural Initiative
Plymouth Harbor Leadership
Project Pride

Ringling College

Ringling Museum of Art

Rosemary Art and Design District
Sarasota Chalk Festival



Thank you,
Commissioners,
Community,
Colleagues
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Public Art Program 

Public Art Plan Outreach



1:1 Discussions

· City Commissioners

· Commissioner Erik Arroyo

· Commissioner Kyle Battie

· Commissioner Liz Alpert

· Commissioner Jen Ahearn-Koch

· Commissioner Debbie Trice





· City Manager Marlon Brown

· Planning Staff

· Transportation Planning Team

· City Engineer / Public Works

· Development Services Team

· Parks and Recreation Staff

· PREP Board Chair

· Public Art Committee Members

· Public Art Artists (35)

· Private Citizens (85)

Group Discussions and Presentations

· Media/Press

· News and Observer

· National Public Radio

· Sarasota Magazine

· Talk Radio WSLR

· Suncoast View

· Tampa WFLA

· SNN

· American Planning Association Arts and Planning Division 

· Architecture Sarasota

· Argus Group

· Art Center Sarasota

· Art in Public Spaces 

· Art Ovation Hotel

· Arts Advocates

· Burns Court Neighborhood Association 

· CCNA Meeting 

· Circus Arts Conservatory

· Circus Museum Staff 

· Circus Ring of Fame Foundation

· City of Bradenton Public Art 

· City of St. Petersburg Cultural Affairs 

· City of Sarasota Parks, Recreation and Environmental Protection Board (PREP)

· City of Tampa Public Art

· Creative Liberties 

· Developers (10)

· Downtown Sarasota Businesses (20)

· DreamLarge

· DSCA Meeting

· Florida Association of Public Art Professionals Info Session

· Florida Studio Theatre Staff 

· Friends of the Legacy Trail

· Gillespie Park Neighborhood Citizens and Leaders

· Gulf Coast Community Foundation

· Halo Arts 

· Have a Heart Homes, Inc.

· Indian Beach /Sapphire Shores Neighborhood Meeting

· Key West Arts Council

· Limelight District Leaders

· Mural Arts Philadelphia 

· National Podcast 

· New College Students

· OLLI (Osher Lifelong Learning Institute)

· Origami Air Studio

· Overtown Mural Initiative

· Plymouth Harbor Leadership

· Project Pride  

· Ringling College 

· Ringling Museum of Art

· Rosemary Art and Design District 

· Sarasota Chalk Festival

· Sarasota County History Center

· Sarasota County Parks, Recreation, and Natural Resources

· Sarasota Downtown Improvement District (DID)

· Sarasota Housing Authority

· Sarasota Performing Arts Foundation

· Selby Gardens

· SPAACES

· St. Armands Business Improvement District (BID)

· St. Armands Neighborhood Citizens 

· Streets of Paradise

· The Arts and Cultural Alliance of Sarasota County

· The Bay Park Conservancy

· The Community Foundation of Sarasota County

· Whole Foods Corporate





